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     Jared Kuritz, co-president and creative 
director of Literary Strategies P.R., absolutely 
delivered on ñPublishing with a Purposeò and 
interacted with SCWA members to help them decide 
which publishing path ýts each writer and book: 
traditional, cooperative, self, vanity, or print on 
demand (POD).

In these troubled economic times, writers 
need to keep abreast of changes in the industry. 
Even before now, 96-97% of all books published by 
traditional publishers failed. However, if publishers 
are more ýnancially involved in a speciýc book, 
they will increase their customary marketing. Kuritz 
thinks publishers today need to work harder or 
publish fewer. Some publishing routes will grow 
while others shrink. For example, 275,000 books 
are now on Kindleôs database. This electronic route 
brings $7.99-9.99 each (not necessarily for the 
writer).

You, the writer, must ýrst pinpoint the reason 
of WHY this book: personal; posterity; professional 
(to augment business); aim to achieve and proýt as 
an author.

Secondly, understand the route and costs from 
your desk to the store bookshelf: 

1. Writing the book with content and 
mechanics professionally edited, $500-$5,000

2. Cover designed, $500-$3,000
3. Interior designed, $500-$5,000, 

because of original artwork or photos
4. Costs of printing, $1,500-$10,000, 

varies with length, inside color, soft or hard cover
5. Distribution, $500-$2,500, includes 

blurb in catalogs for retailers, ñhand sellingò 
your book to individual stores, and convincing 
publishers to give/sell you advance copies before 
general publication

6. Advance copies of 1,000 for $9,000, if 

you can get them.
Learn the differences between expenses 

and efforts of production, printing, distribution, 
and marketing. (Subsequent print-runs are cheaper 
because initial costs are over.)

The ýve publishing routes share efforts and 
costs with the writer to varying degrees for a $20 
book:

A. Traditional: Can change your title, 
character, etc.: owns the rights until out of print for 
18 months, can publish electronically; you must 
purchase books from them to do your own P.R.; 
wants a pipeline, does not like stand-alone books or 
an author to switch genres. You net $1.36-2.04.

B. Cooperative (ñfairly newò): Will 
share production costs but wants a book already 
well-edited and designed; allows author input; 
author gets more free books for P.R. and discounts 
for authorôs back-of-the-room sales. You net $1.80-
5.70.

C. Self-publishing: Many components 
outsourced with authorôs control; must pay all 
production and publishing costs; takes knowledge 
and much energy on authorôs part; earns 100% of all 
net sales proýts. You net $6.00-11.40.

D. Vanity: Will package your material, 
print, and send it; will not promote/sell to retailers 
but will list on the dot coms. ñThey know the core 
ingredients but donôt know actually what the book 
stores wantðsuch as where the ISBN number 
goes.ò Kuritz summarizes them as not authentic or 
customary.

E. Print on Demand (POD): Can print 
single copies within two days but ñlow quality.ò 
Distributors will not accept PODs. Kuritz suggests 
this route only when needing books before the 
ofýcial launch.

Critical questions after you decide WHY you 
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Nonýction & Fiction 

Poetry 

SCWA Critique Committee
Open to Members of SCWA 

This position is open.

Dr. Joyce Wheeler
Joyce will critique up to ýve poems.  
Please mail your work to Joyce at: 
3801 Chestnut Avenue, Long Beach, CA  90807

May 16
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Contact Writers News Editor Mary Michel Green at (949) 361-6581 or green.mary@cox.net.
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