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SCWAôs own Darlene Quinn, recently back from a book 
tour for Webs of Power, talked to members about what sheôs 
learned during the whole publishing process. What she already 
knew well was how the corporate retail industry works at its 
highest levels. Webs of Power is described on her site as ña raw, 
unsentimental portrayal of greed, manipulation, and relationships 
set in the excessive, insatiable retail industry of the 1980s.ò

Quinnôs experience includes being director of personnel/
organization at Bullockôs Wilshire; corporate director of training 
at Bullockôs; and director of self-improvement, modeling 
and charm courses, as a private contractor for Bullockôs and 
Robinsonôs Department Stores. Her novel is based on ñreal events 
that continue to rock Wall Street.ò Bullockôs and Robinsonôs were 
part of Federated Department Stores, renamed ñConsolidatedò in her novel.

ðQuinn had to cut much of her business detail since readers of novels ñwant to be in the 
emotional world, as opposed to nonýction.ò However, the media want to interview authors for 
their knowledge, their platform. By studying corporate leveraged buyouts, Quinn upped her 
appeal as an expert. Her book is selling well in Minnesota where she did three radio shows.
ðA publicist can be helpful with a press kit and questions for media hosts to ask but must 
understand the demographics of your target audience.
ðYou need a Web site (www.DarleneQuinn.net) and a blog (Darlenequinn.wordpress.com). 
Quinnôs Web site offers both long and short podcast interviews, a trailer for the book, two 
media contacts, her publicity schedule and more.
 To develop a relationship with a particular bookstore, see the customer relations 
manager.
 Her agent wouldnôt let her books be stocked in airport convenience stores because their 
unsold books are not returned in saleable condition.
ðBorders will soon go into 37 airports. Quinn will have books at Borderôs in the Jet Blue 
terminal at JFK and in the Phoenix airport.
ðUse a professional editor who can work within the world you create and the rhythm you 
use.
ðPublicity at libraries is not effective unless they have a ñFriends of the Libraryò group. Then 
you can put up posters and þyers.
ðA good group to join (for $15) is the Chicago Writers Group (windycitywriters.com) who 
published a 12-page interview by telephone with Quinn.
ðQuinn has 3x5 ads in major newspapers but found that her hometown press did ña bigger, 
cheaper oneò because she was a resident.
ðSchedule out-of-town events no earlier than three weeks past your publication date so 
bookstores can have your books in stock.
ðDeýnitions: A ñstock signingò means you order books ahead of time, walk in, sign them 
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Nonýction & Fiction 

Poetry 

SCWA Critique Committee
Open to Members of SCWA 

This position is open.

Dr. Joyce Wheeler
Joyce will critique up to ýve poems.  
Please mail your work to Joyce at: 
3801 Chestnut Avenue, Long Beach, CA  90807

Contact Writers News Editor Mary Michel Green at (949) 361-6581 or green.mary@cox.net.

February 21* ï W.C. Jameson
Western Author/Musician
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